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PodCamp AZ

A VIRAL CONCEPT

Podcamp began in Boston in September, 2006. Since PODCAMP AZ ADDS VALUE
then it has proliferated to twenty-one different events Our intention is to add value
in over five countries, eleven states, and one virtual to the new and social media
. . . community in Arizona and the
world in Second Life. To date, approximately fourteen Southwest by allowing par-
PodCamps are scheduled to happen in the U.S. and in ticipants and session pre-

senters to communicate and
learn, not only at our two-day
event, but also in our online
community at:

www.podcampaz.org

many parts of the world.

Combined web traffic for all of these sites is in the
hundreds of thousands, unique hit-wise, as the nature

. . By bringing together a variety
of the conference is that people sign up themselves of backgrounds, skills, and

to attend and to lead a session. Repeat web traffic is knowledge, PodCamp AZ will
strengthen the community of
leaders and learners in new
and emerging technologies.

part of the process.

The unique branding of PodCamp stresses that mes-

sages cannot be “pitchy,” and participants under- ‘| dic not know what to expect but
. . /as extremely alad the vent

stand that learning is focused on value-added mes- LWAS SXTRINNY, GAC. IR [ ..

leamed about monetizing pod-

sages versus ads. The community values transpar- casts, Iintegrating social media

toois such as blogging and wiki's in
education and tools to help pro-

Camp unconferences provide. duce blogs, podcasts and viogs.”

ency and appreciates the open environment Pod-

"PodCamp AZ was just awesome

and at the end of the day, | had a

whole new online community to
ask for assistance.”

“Everyone was so helpful and nice
A year later | still consider myself a
“‘newbie” so it doesn't matter what
your experience or knowledge
level everyone interested in social
media (blogging, viogging, pod-
casting, efc) should attend. They

will not regret it”
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Vision of PodCamp AZ

IN THE NO.1 ENTREPRENEURIAL HOT SPOT

Arizona has been consistently noted as having one DEMOGRAPHICS
of the most favorable business climates in the

nation to start or invest in a business opportunity. Gender
Arizona is the second fastest growing state in the 70% Male
nation, with a projected population of 6.1 million by 30% Female

2010. For the third year in a row the Metro Phoenix
area has been named the No. 1 “entrepreneurial
hot spot” in the nation by the research firm Cognet-
ics Inc. Having great universities, well educated

Marital Status
53% Married

high school graduates, a good pro-business cli- 34% Si.ngle
mate, and offering a terrific place to live, Arizona is 11% Divorced
truly an ideal environment for new and social 3% Widowed

media to thrive.
Children <18 in Household
PodCamp AZ'’s location in the heart of Arizona’s 56% One

higher education and technology centers makes it 20% Two

especna!ly wortﬁwhnle to s'ponsor begause it e.:t- 18% Three

tracts pioneers in the Valley's new media enterpris-

es, along with educators, professionals in non- 6% Four +

profit groups, public relations and marketing, and

others who intend to explore the valuable internet Ethnicity

tools and information resources at PodCamp AZ 3% African American
2.0 and at the PodCamp AZ website. 1% Asian

87% Caucasian
9% Hispanic/Other

Source: Podcast Demographics
www.podcastpickle.com
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WHO SHOULD ATTEND

If you're interested in doing
something with new media and
understanding the powerful in-
fluence of the internet, then
you'll want to attend. The new
media and social media scene is
dynamic and significantly im-
pacting how traditional media,
marketing outlets and the enter-
tainment industry operate now
and in the future.

Podcamp AZ attracts influential
bloggers, audio and video pod-
casting pioneers, content cre-
ators and distributors, main-
stream media, educators, enthu-
siasts, businesses, hobbyists,
musicians, marketers, PR
people and people who gener-
ally want to understand more
about the new media space and
its applications.

Are you an individual or school
or library wondering how to in-
corporate podcasting into proj-
ects and community events? Is
your company wondering how to
get involved in new media? Are
you a venture capital group
thinking about whether to invest
in this new media space? Come
to Podcamp AZ to learn, share
and you will have the answers.

Who is Coming?

WILL YOU BE THERE?

New Media Innovators

To fall into this category, you've got to be a VP or higher or an ex-
isting podcast, videocast, blog, or other social/new media busi-
ness that's been around over a year. These are people whose firms
are specifically focused on new media creation, PR, or services 1o
support new media technologies.

Traditional Media Movers

This list includes those who incorporate new media into the tradi-
tional media workplace including television, radio, Internet, and
everywhere in between.

UAT and other university students

Because of our unique location for PodCamp AZ (the University of
Advancing Technology) approximately 1000 students who are fo-
cused on new technologies in their studies have been invited to
attend. Additionally, we are extending the invitation to other Ari-
zona universities, colleges and tech schools. Students can fall into
any of the above categories - from leaders to learners of new
media and social networking.

Educators

Established educators from universities and private institutions
are coming to share their experiences with incorporating new
media into their educational environments.

Established bloggers/podcasters/vloggers

To be in this category, you must have been actively blogging, etc.
for over six months with an established audience. This savvy de-
mographic are the “citizen journalists” and self-made entertainers
on the Internet who will undoubtedly be blogging/reporting their
experiences in real-time at PodCamp AZ.

Networking Newbies

Many people are new to new/social media and a number of our
present registrants are high up in the corporate/traditional media
worlds, but are coming to nurture their hobbyist interest in the new
media space. The nature of our “unconference” is to embrace all
leamers/networkers at whatever level of experience. Remember
that communicating a message effectively doesn’t require new
media tools; newbies to the technology are experts in their own

{@podeomp

fields as well.
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-VANT MEDIA CONVERSATION

Sponsorship

BE A PART OF THE R

WHY SPONSOR? Your Return on Sponsorship Investment

Be a part of the relevant media sreate your own ROI by immersing yourself in a world of mindshare
Conversation Wlth sponsorshlp and idea exchange that has littie or .'L)’.I‘HI_: 10 do with monsay. There
dollars and in-kind pdeUCl and IS a visceral, electric excitement when attending an event that purpose
service trade. The PodCamp AZ
unconference brings together
hundreds of digital enthusiasts Plenty of linking love We'll put your name/logo/contact information
and leaders who are creating n materials 1o help boost your SEQ and positive buzz
the exciting landscape of before/during/after the event!

Arizona's new media industry.

fully breaks the barriers of traditional corporate titles and puts everyone

squarely on the same page

New media (whether it is podcasting, videocasting, social media, etc,)
INTERESTED IN PRESENTING means you have o get INVOLVED lnteractivity and forging posilive.
value-added relationships is central to the philosophy of grass-root-

in’, tootin’ knowledge exchange in these communities

We are certainly open for more
presemerS/Speakers that will Simply giving money (although appreciated) isn't our primary or only
bring value to this event. If you nope Tor Ssponsors - we '|?.‘:‘l'\‘_.'.'(m¥ you 10 give a Session or l.'.r:r: and tell
would like to schedule a pre- us why you think your product/service/whatever adds value to the
sentation, please contact Paul community. And again, don't pitch us - talk to us. Have a conversation
Valach sponsors@podcampaz.org with us. Everybody learms at PodCamp AZ, whether you're a first-day

podcaster newble or CEO of a major wireless company

Two day sponsor passes/badges. Amount will vary with donation
size, You may sponsor an after-event or even a conference session
Your logo will be placed on the PodCamp wall as well as the Twitter wall

Your logo and information will continue to receive link exposure aftes
PodCamp AZ is over because this site is actively maintained. Several
sassions will be filmed and/or streamed live on our site (for free) next to
our sponsors’ logos. The valuable information exchanged during these
sessions will be made available so that future visitors can refer back
to them again and again via our on-screen player. In addition, your

ry return visit, Because of the huge re-

active logo will be thera |
sponse received in past years, PodCamp AZ is expected to continue as
an annual event for years 10 come, Become a sponsor and have your
company or yoursell be remembered as a supporter of the mostin-
novative, pioneering social media conference in the Southwest.







